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A little exercise after lunch

� Conference programme – p.13 
� How did you choose?
� You wanted to choose!

� Grapewine talk professionalized?

� Like a virus
� Funny / Cute / Sexy / Brutal / Surprising / etc.
� SNP – Social Network Potential



At the group discussion

� What’s common in
� cell phone accessories,
� Susan Boyle
� and science communication?� and science communication?

� Possible science viral campaign
� Don’t be stupid! Visit a science center near you!

� A success story
� Let’s discover it together!



Viral campaigns

� Susan Boyle
� BGT
� Worldwide fame thru extensive viral campaign

� Popcorn without a microwave?
� The best or the worst viral campaign?

� Use science to fool people?



Science centers gone viral?

� Our adventage

� Viral video vs. viral marketing
� Video is NOT enough!� Video is NOT enough!
� How much does it cost?
� Funds?

� Plan your campaign!



An example – a success story?

� Format
� Short home movies with hands on experiments

� Preparation� Preparation
� Style, design
� Choosing the right media
� Generate publicity – eg. Blog contests

� Impact



Some screenshots



Make it sustainable!

� Community sites
� The ‘viral loop’

� Create occasions to meet!� Create occasions to meet!
� Blog meetings (eg. the great rocket launch)
� Flash mobs
� Guerrilla marketing

� Media connections!
� Local? Nationwide? 


